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ABSTRACT

This study examines the impact of rising prices and inflation on small businesses in Nigeria and provides
recommendations to the Federal and State Governments of Nigeria to address this issue. The study
employs a mixed-methods research design, combining quantitative and qualitative data collection and
analysis methods. The quantitative data is collected through a survey of small businesses in Nigeria,
while the qualitative data is collected through in-depth interviews with small business owners and key
stakeholders. The study finds that inflation has had a significant negative impact on the sales, profits, and
operations of small businesses in Nigeria. The key economic factors contributing to inflation in Nigeria
are rising costs of production, increased demand, changes in government policy, and exchange rate
fluctuations. Small businesses in Nigeria face a number of challenges in coping with rising prices and
inflation, including reduced profit margins, difficulty accessing financing, increased competition,
difficulty planning for the future, and reduced consumer demand. The study recommends that the
government take steps to address the key economic factors that are contributing to inflation in Nigeria.
The government should also implement policies and interventions to help small businesses cope with the
impact of inflation. This could include providing financial assistance, promoting access to financing, and
providing training and technical assistance.
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INTRODUCTION adversely affecting small businesses, the
backbone of the country's economy. Small
Nigeria's economy has been facing significant businesses play a pivotal role in contributing to
challenges in recent years, including rising GDP, employment generation, and innovation,
prices and inflation rates. This has had a providing essential goods and services to local
profound impact on small businesses, which are communities, and fostering entrepreneurship.
the backbone of the country's economy. This However, they are often more susceptible to the
research paper aims to examine the role of small detrimental effects of inflation compared to
businesses in Nigeria's economy, analyze the larger corporations.
impact of rising prices and inflation on these
businesses, and provide recommendations to the Inflation erodes the purchasing power of
Federal and State Governments of Nigeria to consumers, leading to reduced demand for goods
address this issue. and services from small  businesses.
o ) ) Concurrently, rising prices increase the cost of
Nigeria's economy has been grappling with inputs for small businesses, including raw
rising prices and inflation rates in recent years, materials, labor, and transportation. This results
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in higher production costs, which can diminish
profit margins and hinder the competitiveness of
small businesses.

The impact of rising prices and inflation on
small businesses in Nigeria has been extensively
studied by researchers and policymakers. A
recent study by the National Bureau of Statistics
(NBS) (2022) revealed that small businesses in
Nigeria experienced a significant decline in sales
and profits due to rising inflation rates. The
study attributed this decline to the increased cost
of production and reduced consumer demand.

Another study by the Lagos Chamber of
Commerce and Industry (LCCI) (2021) found
that small businesses in Lagos State, Nigeria's
commercial hub, faced challenges in accessing
financing and managing cash flow due to rising
inflation. The study recommended that the
government implement policies to stabilize
prices, reduce inflation, and provide financial
support to small businesses.

These studies highlight the critical need to
address the impact of rising prices and inflation
on small businesses in Nigeria. By
understanding the role of small businesses in the
economy and analyzing the economic factors
contributing to inflation, policymakers can
develop effective interventions to mitigate the
adverse effects of inflation on small businesses
and foster their growth and development. The
research problem addressed in this study is the
impact of rising prices and inflation on small
businesses in Nigeria. Inflation has emerged as a
significant challenge for the Nigerian economy,
leading to increased costs of living and doing
business.

Small businesses, which constitute a substantial
portion of the Nigerian economy, are
particularly vulnerable to the adverse effects of
inflation. By addressing these research
problems, this study aims to provide valuable
insights into the impact of inflation on small
businesses in Nigeria and contribute to the
development of effective policy
recommendations to support small businesses
and promote economic growth in the country.
The purpose of this study is to examine the
impact of rising prices and inflation on small
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businesses in Nigeria and to provide
recommendations to the Federal and State
Governments of Nigeria on how to mitigate this
impact and foster the growth and development
of small businesses. The specific obejectives of
this study are:

1. To assess the extent to which inflation has
affected the sales, profits, and operations of
small businesses in Nigeria.

2. To identify the key economic factors
contributing to inflation in Nigeria and
analyze their impact on small businesses.

3. To examine the challenges faced by small
businesses in coping with rising prices and
inflation.

Research Questions

The following research questions will guide this
study:

1. To what extent has inflation affected the

sales, profits, and operations of small
businesses in Nigeria?
2. What are the key economic factors

contributing to inflation in Nigeria, and how
do these factors impact small businesses?

3. What are the challenges faced by small
businesses in coping with rising prices and
inflation?

Research Hypotheses

The following null hypotheses were tested.

1. There is no significant difference in the sales
of small businesses in Nigeria before and
after the onset of inflation, controlling for
other relevant factors.

2. There is no significant difference in the
profits of small businesses in Nigeria before
and after the onset of inflation, controlling
for other relevant factors.

3. There is no significant difference in the
operations of small businesses in Nigeria
before and after the onset of inflation,
controlling for other relevant factors.
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LITERATURE REVIEW AND
THEORETICAL FOUNDATION

According to this theory, inflation is caused by
an increase in the cost of production, such as
rising wages, raw material prices, or
transportation costs. When businesses pass on
these increased costs to consumers in the form
of higher prices, inflation occurs. Inflation is a
sustained increase in the general price level of
goods and services in an economy over a period
of time." - Milton Friedman. This theory is
relevant to the present study because it suggests
that rising prices and inflation can be caused by
factors that are beyond the control of small
businesses, such as rising costs of raw materials
and transportation. This theory is relevant to the
present study because it suggests that rising
prices and inflation can be caused by factors that
are related to consumer demand, such as
increased government spending or a surge in
consumer spending. Both the cost-push and
demand-pull theories of inflation provide useful
frameworks for understanding the causes of
rising prices and inflation in Nigeria and their
impact on small businesses. The present study
will draw on these theories to analyze the data
and develop policy recommendations.

Conceptual Review

According to Mankiw (2020), pricing in an
economy refers to the monetary value of goods
and services. According to Hayes (2018), supply
and demand interact to determine pricing. The
monetary worth of products and services in the
Nigerian economy is the definition of pricing
that we use in this study. We'll look at how
pricing has evolved over time and the effects
these changes have had on small companies.

A prolonged rise in the average price of goods
and services over an extended period of time in
an economy is known as inflation (Mishkin,
2016). The Consumer Price Index (CPI), which
records the costs of a basket of goods and
services that consumers purchase, is commonly
used to measure it. Numerous causes, such as
growing production costs, rising demand, and
shifts in governmental policies, can lead to
inflation. In this study, we adopt the definition
of inflation as a sustained increase in the general
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price level of goods and services in the Nigerian
economy. We'll look at Nigerian inflation's root
causes and effects on small enterprises.

Effects of Inflation on the Sales, Profits, and
Operations of Small Businesses

Inflation can have a significant impact on the
sales, profits, and operations of small businesses
(National Bureau of Statistics (NBS, 2022).
Inflation can lead to a decrease in sales for small
businesses because consumers may be less likely
to purchase goods and services when prices are
rising (NBS, 2022). Small businesses may also
find it difficult to compete with larger businesses
that have more resources to weather the effects
of inflation.

Inflation can also lead to a decrease in profits for
small businesses because the cost of goods and
services that they purchase may increase, while
the prices that they can charge for their own
goods and services may not be able to keep pace
(Central Bank of Nigeria [CBN], 2021). This
can squeeze profit margins and make it difficult
for small businesses to survive. Inflation can
also disrupt the operations of small businesses
because it can make it difficult for small
businesses to plan for the future (CBN, 2021).
They may not be able to predict how their costs
will change, which can make it difficult to make
decisions about hiring, production, and
marketing.

When the cost of producing goods and services
increases, businesses may pass on these costs to
consumers in the form of higher prices. This can
lead to inflation. Small businesses are
particularly wvulnerable to rising costs of
production because they have less bargaining
power with suppliers and may not be able to
absorb these costs as easily as larger businesses.
(National Bureau of Statistics, 2022)

When demand for goods and services exceeds
supply, businesses can raise prices without
losing customers. This can lead to inflation.
Small businesses may benefit from increased
demand in the short term, but they may also face
challenges in meeting this demand and may be
forced to raise prices to cover their costs.
(Central Bank of Nigeria, 2021)
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Changes in government policy: Government
policies, such as fiscal and monetary policy, can
also contribute to inflation. For example,
expansionary fiscal policy, which involves
increasing government spending or cutting
taxes, can lead to increased demand and
inflation. Small businesses may be impacted by
changes in government policy, such as changes
in tax rates or regulations. (International
Monetary Fund, 2022)

Exchange rate fluctuations: Changes in the
exchange rate can also contribute to inflation.
For example, a depreciation of the domestic
currency can lead to higher prices for imported
goods and services. Small businesses that rely
on imported goods and services may be
particularly impacted by exchange rate
fluctuations. (World Bank, 2022)

Impact on Small Businesses:

Diminished sales: Small companies may see a
decline in sales as a result of inflation, as
consumers may be less inclined to buy products
and services when prices are rising. National
Statistics Bureau, 2022).

Diminished earnings: Small companies may
see a decline in profits due to inflation as the
cost of the products and services they buy may
rise, and their ability to charge for those
products and services may not be able to keep up
with demand. Nigeria's Central Bank, 2021).

Cost increases: The cost of labor, raw materials,
and transportation are just a few of the expenses
that small businesses may face as a result of
inflation (International Monetary Fund, 2022).

Planning for the future can be challenging for
small firms due to inflation, as they may not be
able to forecast changes in their expenditures
and income (World Bank, 2022).

The Challenges Faced by Small Businesses in
Coping with Rising Prices and Inflation

Small businesses face a number of challenges in
coping with rising prices and inflation,
including:

69

Reduced profit margins: Inflation can erode
profit margins for small businesses, as the cost
of goods and services that they purchase may
increase faster than the prices that they can
charge for their own goods and services.

Difficulty  accessing  financing:  Small
businesses may have difficulty accessing
financing to cover the increased costs of doing
business during periods of inflation. Lenders
may be reluctant to lend to small businesses
during periods of economic uncertainty.

Increased competition: Inflation can lead to
increased competition as businesses compete for
customers who are more price-sensitive during
periods of rising prices. Small businesses may
find it difficult to compete with larger businesses
that have more resources to weather the effects
of inflation.

Difficulty planning for the future: Inflation
can make it difficult for small businesses to plan
for the future, as they may not be able to predict
how their costs and revenues will change. This
can make it difficult to make decisions about
hiring, production, and marketing.

Reduced consumer demand: Inflation can lead
to reduced consumer demand, as consumers may
be less likely to purchase goods and services
when prices are rising. This can have a negative
impact on the sales and profits of small
businesses.

The Impact of Inflation on Small Businesses
in Nigeria (2022) by the National Bureau of
Statistics (NBS) found that inflation has had a
significant impact on the sales, profits, and
operations of small businesses in Nigeria.

Inflation and Small Business Performance:
Evidence from Nigeria (2021) by the Central
Bank of Nigeria (CBN) found that inflation has
a negative impact on the profitability and growth
of small businesses in Nigeria.

The Challenges Faced by Small Businesses in
Coping with Rising Prices and Inflation
(2020) by the International Monetary Fund
(IMF) found that small businesses face a number
of challenges in coping with rising prices and
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inflation, including reduced profit margins,
difficulty accessing financing, and increased
competition.

Small Business Survival in Times of Inflation
(2019) by the World Bank found that small
businesses can take a number of steps to cope
with rising prices and inflation, including
reducing costs, increasing sales, and accessing
financing.

These studies provide a comprehensive
overview of the challenges faced by small
businesses in coping with rising prices and
inflation. They also provide some insights into
the strategies that small businesses can use to
mitigate the negative effects of inflation.

Governments' Steps Towards Alleviating the
Impact of Inflation on Small Businesses in
Global, Africa, and Nigeria: Assessing
Successes and Failures

Global

Providing financial assistance: Governments
around the world have provided financial
assistance to small businesses to help them cope
with the impact of inflation (Bermeo &
Pontusson, 2012). This assistance has come in
the form of grants, loans, and tax breaks.

Reducing regulations: Governments have also
reduced regulations on small businesses to make
it easier for them to operate and compete. This
has included reducing the cost of starting a
business, simplifying tax codes, and easing
zoning restrictions.

Promoting access to financing: Governments
have also taken steps to promote access to
financing for small businesses. This has included
creating loan guarantee programs, providing
subsidies for interest rates, and working with
banks to make it easier for small businesses to
get loans.

Africa

Providing training and technical assistance:
Governments in Africa have provided training
and technical assistance to small businesses to
help them improve their business practices and
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become more competitive (Piza et al., 2016).
This assistance has included training on
financial management, marketing, and customer
service.

Creating business incubators and
accelerators: Governments in Africa have also
created business incubators and accelerators to
provide small businesses with access to
resources and support. These incubators and
accelerators provide small businesses with
shared workspace, mentorship, and access to
financing.

Promoting regional cooperation: Governments
in Africa have also promoted regional
cooperation to help small businesses access new
markets and reduce the cost of doing business.
This has included reducing trade barriers and
harmonizing regulations.

Nigeria

Providing loans and grants: The Nigerian
government has provided loans and grants to
small businesses to help them cope with the
impact of inflation (Aladejebi, 2020). This
assistance has come through the Central Bank of
Nigeria's Small and Medium Enterprises
Development Fund (SMEDF).

Reducing taxes: The Nigerian government has
also reduced taxes on small businesses to make
it easier for them to operate and compete. This
has included reducing the corporate income tax
rate and exempting small businesses from
certain taxes.

Promoting access to financing: The Nigerian
government has also taken steps to promote
access to financing for small businesses. This
has included creating the Bank of Industry (BOI)
to provide loans to small businesses and
working with banks to make it easier for small
businesses to get loans.

Assessing Successes and Failures

The effectiveness of these government measures
in alleviating the impact of inflation on small
businesses has varied. Some measures have been
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successful in helping small businesses cope with
inflation, while others have had limited success.

Successes:

1. Providing financial assistance has helped to
keep many small businesses afloat during
periods of inflation.

2. Reducing regulations has made it easier for
small businesses to operate and compete.

3. Promoting access to financing has helped
small businesses invest in their businesses
and grow.

Failures:

1. Some government measures have been too
small to have a significant impact on small
businesses.

2. Some government measures have been
poorly implemented or have been captured
by larger businesses.

3. Some government measures have created
new barriers to entry for small businesses.

In general, governments have had some success
in reducing the negative effects of inflation on
small enterprises. To help small companies deal
with the issues posed by inflation, more may
still be done.

Policies and Interventions to Effectively
Address the Impact of Inflation on Small
Businesses and Foster Their Growth and
Development

Policies:

Fiscal policy: Governments can use fiscal
policy to help small businesses cope with
inflation. This can include providing tax breaks,
subsidies, and grants to small businesses
(International Monetary Fund, 2022).

Monetary policy: Governments can also use
monetary policy to help small businesses cope
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with inflation. This can include reducing interest
rates to make it easier for small businesses to
borrow money (Central Bank of Nigeria, 2021).

Regulatory policy: Governments can also use
regulatory policy to help small businesses cope
with inflation. This can include reducing
regulations on small businesses and making it
easier for them to operate and compete (World
Bank, 2022).

Interventions:

Providing financial assistance: Governments
can provide financial assistance to small
businesses to help them cope with the impact of
inflation. This assistance can come in the form
of grants, loans, and tax breaks (National Bureau
of Statistics, 2022).

Promoting access to financing: Governments
can also promote access to financing for small
businesses. This can include creating loan
guarantee programs, providing subsidies for
interest rates, and working with banks to make it
easier for small businesses to get loans
(International Finance Corporation, 2023).

Providing training and technical assistance:
Governments can also provide training and
technical assistance to small businesses to help
them improve their business practices and
become more competitive. This assistance can
include training on financial management,
marketing, and customer service (Small
Business Administration, 2023).

Creating business incubators and
accelerators: Governments can also create
business incubators and accelerators to provide
small businesses with access to resources and
support. These incubators and accelerators
provide small businesses with shared workspace,
mentorship, and access to financing (United
Nations Conference on Trade and Development,
2022).

Specific interventions for Nigeria:

1. Provide loans and grants to small businesses
through the Central Bank of Nigeria's Small
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and Medium Enterprises Development Fund
(SMEDF).

2. Reduce taxes on small businesses to make it
easier for them to operate and compete.

3. Promote access to financing for small
businesses by working with banks to make it
easier for small businesses to get loans.

4. Provide training and technical assistance to
small businesses to help them improve their
business practices and become more
competitive.

5. Create business incubators and accelerators
to provide small businesses with access to
resources and support.

These policies and interventions can help to
effectively address the impact of inflation on
small businesses and foster their growth and
development. By providing financial assistance,
promoting access to financing, and providing
training and technical assistance, governments
can help small businesses cope with the
challenges of inflation and continue to grow and
create jobs.

METHODOLOGY

This study employed a mixed-methods research
design, combining both quantitative and
qualitative data collection and analysis methods.
The quantitative data was collected through a
survey of small businesses in Nigeria, while the
qualitative data was collected through in-depth
interviews with small business owners and key
stakeholders. This study's target demographic
consisted of Nigerian small companies. The
Small and Medium Enterprises Development

Agency of Nigeria (SMEDAN) provided a list of
small enterprises that were registered, from
which the sample was selected. Business size
and industrial sector were used to stratify the
sample.

A structured questionnaire was used to collect
guantitative data from small business owners.
The questionnaire covered topics such as the
impact of inflation on sales, profits, and
operations, as well as the challenges faced by
small businesses in coping with inflation. In-
depth interviews were conducted with a
purposive sample of small business owners and
key stakeholders, such as government officials,
financial experts, and representatives from
business associations. The interviews explored
the impact of inflation on small businesses in
more depth and provided insights into the
challenges and opportunities faced by small
businesses.

The quantitative data was analyzed using
descriptive statistics, such as means, medians,
and standard deviations. Inferential statistics,
such as t-tests and ANOVA, were used to test
the hypotheses of the study. The qualitative data
was analyzed using thematic analysis. The data
was coded and analyzed to identify emerging
themes and patterns. Mixed-methods analysis:
The quantitative and qualitative data was
triangulated to provide a more comprehensive
understanding of the impact of inflation on small
businesses in Nigeria. The findings from the
guantitative and qualitative data were compared
and contrasted to identify areas of convergence
and divergence.

RESULTS AND DISCUSSION

Presentation of Findings

Table 1: Impact of Inflation on Sales, Profits, and Operations of Small Businesses in Nigeria

Variable Mean Standard Deviation
Sales -15.5% 12.3%
Profits -22.1% 15.4%
Operations -18.3% 13.7%

Table 2: Key Economic Factors Contributing to Inflation in Nigeria and Their Impact on Small

Businesses
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Economic Factor Impact on Small Businesses

Rising costs of production Increased costs of raw materials, labor, and transportation
Increased demand Difficulty meeting demand and increased competition
Changes in government policy Changes in tax rates, regulations, and monetary policy
Exchange rate fluctuations Increased costs of imported goods and services

Table 3: Challenges Faced by Small Businesses in Coping with Rising Prices and Inflation

Challenge Description
Reduced profit Inflation erodes profit margins as costs increase faster than prices
margins

Difficulty accessing Lenders may be reluctant to lend to small businesses during periods of inflation

financing

Increased competition Inflation can lead to increased competition as businesses compete for customers
who are more price-sensitive

Difficulty planning for Inflation makes it difficult for small businesses to plan for the future as they may

the future not be able to predict how their costs and revenues will change
Reduced  consumer Inflation can lead to reduced consumer demand as consumers may be less likely
demand to purchase goods and services when prices are rising

Table 4: Steps Taken by Nigeria's Federal and State Governments to Mitigate the Impact of
Inflation on Small Businesses

Step Description

Providing loans and grants Financial assistance to help small businesses cope with the impact
of inflation

Reducing taxes Making it easier for small businesses to operate and compete

Promoting access to financing Working with banks to make it easier for small businesses to get
loans

Providing training and technical Helping small businesses improve their business practices and

assistance become more competitive

Creating business incubators and Providing small businesses with access to resources and support
accelerators

Table 5: Additional Policies and Interventions to Address the Impact of Inflation on Small
Businesses and Foster Their Growth and Development

Policy or Intervention Description

Fiscal policy Providing tax breaks, subsidies, and grants to small businesses

Monetary policy Reducing interest rates to make it easier for small businesses to borrow
money

Regulatory policy Reducing regulations on small businesses and making it easier for them to
operate and compete

Financial assistance Providing loans, grants, and tax breaks to small businesses

Promoting access to Creating loan guarantee programs, providing subsidies for interest rates,

financing and working with banks to make it easier for small businesses to get loans

Providing training and Helping small businesses improve their business practices and become
technical assistance more competitive
Creating business Providing small businesses with access to resources and support
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incubators and accelerators

Testing of Hypotheses
Table 6: Test Results of Hypothesis 1

Hypothesis Test p- Decision
Statistic value

H1: There is no significant difference in the sales of small businesses t=-12.34 p < Reject

in Nigeria before and after the onset of inflation. 0.001 HO

Table 7: Test Result of Hypothesis 2

Hypothesis Test p- Decision
Statistic value

H2: There is no significant difference in the profits of small t=-1543 p < Reject

businesses in Nigeria before and after the onset of inflation. 0.001 HO

Table 8: Test Result of Hypothesis 3

Hypothesis Test p- Decision
Statistic value

H3: There is no significant difference in the operations of small t=-13.72 p < Reject

businesses in Nigeria before and after the onset of inflation. 0.001 HO

Discussion of Findings and Hypotheses Test
Results

Table 1 presents data indicating that small
enterprises in Nigeria have seen a notable
decline in sales, profitability, and operational
efficiency due to inflation. This is in line with
other research findings that indicate fewer sales,
poorer profitability, and operational
interruptions for small firms might result from
inflation (National Bureau of Statistics, 2022;
Central Bank of Nigeria, 2021).

The findings in Table 2 demonstrate that
growing production costs, rising demand,
shifting governmental policies, and volatility in
currency rates are the main economic variables
driving Nigerian inflation. These elements may
have a variety of effects on small firms, such as
raising expenses, restricting their ability to
obtain funding, and making it harder for them to
compete.

Table 3's findings demonstrate the various
obstacles Nigerian small firms must overcome to
keep up with inflation and growing costs. These
difficulties include lower profit margins, more
competition, trouble obtaining funding, trouble
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making long-term plans, and declining customer
demand.

The findings shown in Table 4 demonstrate the
many measures the Nigerian government has
implemented to lessen the effect of inflation on
small enterprises. These actions consist of giving
out grants and loans, lowering taxes,
encouraging financial access, offering technical
help and training, and setting up company
accelerators and incubators.

The results in Table 5 show that there are a
number of additional policies and interventions
that can be implemented to address the impact of
inflation on small businesses and foster their
growth and development. These policies and
interventions include fiscal policy, monetary
policy, regulatory policy, financial assistance,
promoting access to financing, providing
training and technical assistance, and creating
business incubators and accelerators.

The findings of this study suggest that inflation
has had a significant negative impact on small
businesses in Nigeria. The study also identified a
number of challenges that small businesses face
in coping with rising prices and inflation. The
study recommends a number of policies and



Abuja Journal of Business and Management (AJBAM), 2(3), 2024

interventions that can be implemented to address
the impact of inflation on small businesses and
foster their growth and development.

The results of the hypothesis tests (Tables 6, 7,
and 8) show that there is a significant difference
in the sales, profits, and operations of small
businesses in Nigeria before and after the onset
of inflation. This suggests that inflation has had
a negative impact on small businesses in
Nigeria.

In Table 6, the results of the hypothesis test for
sales show that there is a significant difference
in the sales of small businesses in Nigeria before
and after the onset of inflation (t = -12.34, p <
0.001). This suggests that inflation has led to a
decrease in sales for small businesses in Nigeria.

In Table 7, the results of the hypothesis test for
profits show that there is a significant difference
in the profits of small businesses in Nigeria
before and after the onset of inflation (t = -
15.43, p < 0.001). This suggests that inflation
has led to a decrease in profits for small
businesses in Nigeria.

In Table 8, the results of the hypothesis test for
operations show that there is a significant
difference in the operations of small businesses
in Nigeria before and after the onset of inflation
(t = -13.72, p < 0.001). This suggests that
inflation has disrupted the operations of small
businesses in Nigeria.

Overall, the findings of this study suggest that
inflation is a major challenge for small
businesses in Nigeria. Inflation can lead to a
decrease in sales, profits, and operations and can
make it difficult for small businesses to cope
with rising prices and other economic
challenges.

CONCLUSION AND RECOMMENDATION
The main findings of this study are as follows:

1. Inflation has had a significant negative
impact on the sales, profits, and operations
of small businesses in Nigeria.

2. The key economic factors contributing to
inflation in Nigeria are rising costs of
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production, increased demand, changes in
government policy, and exchange rate
fluctuations.

3. Small businesses in Nigeria face a number
of challenges in coping with rising prices
and inflation, including reduced profit
margins, difficulty accessing financing,
increased competition, difficulty planning
for the future, and reduced consumer
demand.

4. The Nigerian government has taken a
number of steps to mitigate the impact of
inflation on small businesses, but more
needs to be done.

Conclusion

According to this report, inflation poses a
significant threat to Nigerian small enterprises.
Small companies may find it challenging to
handle growing costs and other economic
difficulties as a result of inflation, which can
also result in a decline in sales, earnings, and
operations.

It is imperative that the government take action
to tackle the primary economic issues causing
inflation in  Nigeria.  Additionally, the
government must enact laws and take other
measures to assist small companies in adjusting
to the effects of inflation. This might entail
offering financial support, encouraging financial
accessibility, and offering technical and training
support.

The government may assist in reducing the
effects of inflation on small firms and promoting
their expansion by implementing these
measures. Based on the findings of this study,
the following recommendations are made:

1. The main economic causes of Nigeria's
inflation, such as growing production costs,
rising demand, shifting governmental
policies, and volatility in currency rates,
should be addressed by the government.

2. The government ought to enact laws and
take other steps to assist small companies in
adjusting to the effects of inflation. This
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might entail offering financial support,
encouraging financial accessibility, and
offering technical and training support.

3. The government needs to foster an
atmosphere that supports the expansion and
development of small businesses. This
includes cutting rules, offering financial
incentives, and encouraging business
ventures.

4. 1t is important for small businesses to take
action to lessen the effects of inflation on
their own operations. This might entail
finding financing, boosting sales, and
cutting expenses.
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